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MOI QUAN HE THUGNG HIEU VA TRUYEN THONG
TRONG HOAT DONG XUAT BAN HIEN NAY

Db Thi Quyén’

Tém tat: Thuong hiéu va truyén théng vén c6 méi quan hé maét thiét va bén chét. Thuong hiéu vén la
nhiing gia tri c¢ét 16i cia mét doanh nghiép, nhiing gia tri gia tdng ma doanh nghiép mang lai cho cong
ching ban doc, sw lan téa nhiing gia trj t6t dep ctia doanh nghiép trong xa hoi. Thuong hiéu dédm bdo sw
gén két bén chét gitra cac doanh nghiép, hiéu quéa cla céng téc quén ly nha nwdc, dic biét hon la mbi
quan hé vitng bén gitka doanh nghiép véi khach hang. Truyén théng la hoat dong trao dbi, chia sé, théng
tin nhiéu chiéu nhdm dat nhiing muc tiéu va hiéu qué nhét dinh. M6i quan hé thuong hiéu va truyén théng
l1a méi quan hé giita mét bén |a nhiing gia tri nén tang, mot bén |1a cach thic lan tda gié tri trong cong
déng. Nhan dién méi quan hé, thic day truyén thong va lan tda thuong hiéu xut ban trong céc nha xuét
ban, don vi phat hanh la vén dé cé y nghia thuc tién hién nay.

Ter khéa: Thuong hiéu, méi quan hé thuong hiéu va truyén théng, truyén théng va lan téa thuong hiéu
Xuat ban.

D6 Thi Quyén: The relation between brand and communication in the publishing
activities at present

Brand and communication have an inherently close, strong relation. Brand is the core value of a
business, the added value that the business brings to the public, and the good value of the business
spread in society. The brand ensures a strong connection between businesses, effectiveness of state
management, especially a sustainable relation between businesses and customers.

Communication is an activity of exchange, sharing, and transfer of information in many ways in order to
achieve certain goals and impacts. The relation between brand and communication is the relation between
the fundamental values on the one hand and the way values are spread in the community on the other
hand. It is significant to identify the relation, promote communication and spread the publication brand in
publishers and distribution corporations at present.
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